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An Innovium investment, Seed Media Group, reports that ScienceBlogs 

has formed a Strategic Partnership with National Geographic Digital Media 
 

Toronto … Innovium Media Properties Corp. (“Innovium”) reports that ScienceBlogs.com, a 
Seed Media Group property, and National Geographic Digital Media (“NGDM”) announced 
that they have formed a strategic partnership spanning technology, advertising, business 
and content development.  Through this partnership, Nationalgeographic.com and 
ScienceBlogs.com will create and exchange content through connected social media 
features, as well as work together to create new multimedia programming for both sites. 
ScienceBlogs.com will feature content from National Geographic bloggers and National 
Geographic explorers.  The site also will have access to National Geographic’s news 
resources and will significantly increase its exposure through NGDM’s worldwide 
audience.  NGDM in turn will feature content from ScienceBlogs.com and renowned SB 
bloggers on its award-winning site Nationalgeographic.com. 
 
In addition, NGDM will lead advertising sales - headed by Jim Hoos, VP of Digital Media 
Sales - on ScienceBlogs.com, adding a vibrant social media platform to the portfolio and 
giving advertisers access to an audience of more than 2 million young, educated and 
digitally savvy readers.  Under the terms of the agreement, NGDM will acquire a minority 
stake in ScienceBlogs, LLC, parent company of ScienceBlogs.com. 
 
“ScienceBlogs.com shares our mission to create a fully comprehensive Web destination 
that allows users to explore, engage and exchange,” said John Caldwell, NGDM 
president.  “This partnership not only allows National Geographic to strengthen its 
leadership in the science and technology space, but it also allows NG.com to reach an 
extensive community of young and engaged users who are deeply immersed within it.” 
 
“We are thrilled to be teaming up with National Geographic, a brand we greatly admire 
and an organization that shares the values of the ScienceBlogs community.  This 
partnership highlights SB’s standing in social media and lays the foundation for growth 
and greater reach and recognition in the future,” said Adam Bly, chairman of 
ScienceBlogs, LLC. 
 
NGDM and ScienceBlogs.com’s initial rollout will feature blog content and applications 
that highlight green, science and technology subject matter. 
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About ScienceBlogs 
ScienceBlogs.com is the leading social media site in the science and technology category, with 
more than 130 acclaimed blogs, 11 content channels, a jobs platform and a fast-growing 
audience of 2.4 million unique visitors a month.  ScienceBlogs.de, a German-language edition, 
launched in 2007 in partnership with Hubert Burda Media, and a Portuguese-language edition, 
ScienceBlogs.com.br, launched in 2008.  ScienceBlogs, LLC, is a privately held company majority-
owned by Seed Media Group. 
 
About National Geographic Digital Media 
National Geographic Digital Media is the multimedia division of National Geographic Ventures, the 
wholly owned, taxable subsidiary of the National Geographic Society, one of the world’s largest 
educational and scientific nonprofit organizations, reaching more than 375 million people worldwide. 
At the forefront of the digital media revolution, NGDM publishes Nationalgeographic.com, delivering 
multimedia content to digital consumers.   Nationalgeographic.com is the award-winning Web site 
of the National Geographic Society and attracts 13 million unique visitors a month. 
Nationalgeographic.com combines National Geographic’s video, photography and maps with 
in-depth information and interactive features about animals, nature, destinations and cultures.  
Nationalgeographic.com’s news service, National Geographic News, publishes daily stories about 
science and discoveries. 
 
About Innovium Media Properties Corp. 
Innovium is a public company with one investment. 

 Innovium owns roughly 40% of Seed Media Group LLC (“Seed”). 
 Innovium trades on the TSX Venture Exchange and the Frankfurt Stock Exchange. 

Seed Media Group LLC is a private company based in New York City. 
 Seed is headed by its Founder, Adam Bly. 
 Seed’s goal is to be a dominant participant in the science information and technology 

sector. 
 Seed’s global brand was built on the success of SEED magazine (print and online). 
 Seed’s growth is provided by the following 3 distinct initiatives: 

Seed Digital Media - ScienceBlogs, LLC - see above 
Visualization is the dynamic and interactive graphic representation of information. 
 Develops software that is used by organizations to make their data more understandable 

and marketable. 
 Headed by Ben Fry, co-creator of Processing 1.0 software. 

SEED Magazine - “Science is Culture” is an award-winning magazine that has printed 22 issues 
and also publishes online. 

 The magazine has created a significant global brand and continues its mission of advancing 
global science literacy. 

For additional information please visit: 
Innovium: innovium.ca; Seed: seedmediagroup.com; ScienceBlogs: scienceblogs.com, 
scienceblogs.de, and scienceblogs.com.br; Visualization: seedvisualization.com; and, SEED 
Magazine: seedmagazine.com  Or email us at: innovium@innovium.ca 

Neil Raymond, Chairman and CEO (514) 281-0481 ceo@innovium.ca 
Jamie Macintosh, President and COO (416) 862-7444 coo@innovium.ca 
Julio DiGirolamo, CFO and Corporate Secretary (416) 862-7444 cfo@innovium.ca 
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